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We have received a great response from buyers and All Things Textiles for the Apparel Industry Fibers
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connected with many of them during the event.
Therefore, we are definitely looking forward to
participating in next year’s Intex Sri Lanka.
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Jyoti Mohapatra, Joint President in Marketing and
Business Development, Grasim Industries Ltd.
INDIA

We are part of the Aditya Birla Group and represent the
fiber business, Birla Cellulose. We have seen a lot of
traction, as Intex is one of the most popular shows
where most of the manufacturers and buying
houses in Sri Lanka come together.
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Bao Haibo, Manager, Ningbo Phynex Industry Co. Ltd.
CHINA

Intex has been a very professionally organized fair. This
year, we connected with many potential and profes-
sional buyers, my overall experience with Intex was very
exciting and | would love to be a part of Intex
Bangladesh again next year.
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Prashant Pillai, Vice President, Alok Industries Ltd.
INDIA

We have been participating in Intex since last two years,
and we have a good customer base in Bangladesh,
it's been a great platformto connect with existing as well
as new buyers, the footfalls were very good as
expected, thank you Intex.
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Past Industry Partners

BE PART OF

THE REGION’S
MOST FOCUSED
SOURCING STORY
IN 2026

Exhibiting

Countries
India
Sri Lanka
Bangladesh
Korea
China
Taiwan
Germany
USA

Pakistan

Yarns

Apparel Fabrics

Denim Fabrics

Trims

Clothing Accessories
Textile Dyes & Chemicals
Trends Forecasters
Textile Designers

Textile Studios

Textile Associations

Japan
Thailand
Egypt
Indonesia
ltaly

UK

Hong Kong
Vietnam

Switzerland

Apparel Brands

Apparel Exporters
Apparel Manufacturers
Buying Agents

Buying Houses
Chambers of Commerce
Denim Brands

Denim Exporters

Denim Manufacturers
Distributors

E-tailers

Fashion Design Studios
Fashion Designers
Private Labels
International Brands & Retailers
International Sourcing Offices
Merchant Exporters
Retail Chain Stores
Textile Exporters

Textile Importers

Textile Manufacturers
Trading Houses

Book your space at Intex South Asia 2026 and connect with
South Asia’s most engaged, purchase-ready buyers in Dhaka
(17-18-19 June 2026) and Colombo (5-6-7 August 2026) —
two editions designed to turn conversations into contracts.
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BANGLADESH
17-18-19

JUNE

ICCB
Dhaka

SRI LANKA
9-6-7
AUGUST

BMICH
Colombo
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Sri Lanka Edition

5-6-7
August 2026
BMICH, Colombo

South Asia is not just the world’s production engine but also an innovation lab—supplying top global brands and continuously moving
up the value chain. With an expanding middle class and evolving consumer preferences, the region’s textile and apparel sector is
projected to cross USD 350 billion by 2030, driven by demand for both volume and value-added categories.

Bangladesh Edition

June 2026
ICCB, Dhaka

INTEX SERIES OF EXHIBITIONS
SPANNING ACROSS

Sri Lanka'’s apparel sector is valued at USD 5.5 billion and is projected to grow at
7-8% annually through 2030, driven by premium positioning, sustainability
leadership, and innovation in design. Known as a hub for ethical manufacturing
and compliance excellence, Sri Lanka provides an unmatched entry point for
suppliers offering value-added, high-performance solutions. At Intex Sri Lanka,
demand is centered on:

Bangladesh is today the world’s second-largest apparel exporter, with the
industry projected to grow at a steady 5-6% CAGR, reaching USD 100 billion by
2030. Powered by competitive scale, faster turnaround, and sustainability-driven
reforms, Bangladesh offers a fertile ecosystem for suppliers looking to plug
directly into mass-volume apparel production and export pipelines. At Intex
Bangladesh, the sourcing agenda is evolving — and the demand is shifting
towards the next big thing in apparel inputs. Buyers are actively looking for:

COUNTRIES IN
SOUTH ASIA REGION

Since 2015, Intex has grown into the region’s definitive international sourcing platform—where
manufacturers, suppliers, designers and brands meet a curated, purchase-ready audience.

With 2,875+ leading suppliers and 68,000+ buyers from 40+ countries having
leveraged the platform across 17 successful editions, across India, Sri Lanka &
Bangladesh. Intex has become the annual calendar event that connects product innovation
with real demand. Built for outcomes, Intex delivers high-quality sourcing, sharp matchmaking,

and knowledge exchange that translates into measurable business. Intex continues to be the
sourcing story that matters most for suppliers and buyers alike.

The Only International

What Makes Intex Unique?

Targeted B2B

B2B Interaction

Knowledge

— maintaining the core foundation of the industry while
increasingly seeking certified, organic, and sustainably sourced
options to meet baseline compliance.

— man-made fibres (MMF), blends, and recycled inputs, with a
growing shift toward rPET, recycled blends, and low-impact fibres
as Bangladesh diversifies beyond cotton to capture higher-value
segments and align with global sustainability mandates.

— moisture management, stretch, and athleisure-ready
materials that support sportswear, activewear, where export
growth is accelerating thanks to shifting consumer lifestyles in
major markets.

— with demand moving beyond basics to seamless zippers, TPU
films, bonded tapes, elastic innovations that deliver both
functionality and compliance for global retail supply chains.
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Luxury and specialty fabrics

— fine-count cottons, silk blends, organic knits, lace, mesh,
satin, jacquard and embroidery fabrics tailored for lingerie,
intimatewear, and boutique fashion.

Performance-driven textiles

— lightweight stretch fabrics, breathable meshes, compression
knits, shape-retention textiles and quick-dry innovations
powering Sri Lanka's activewear, sportswear, and swimwear
exports.

Eco-conscious trims and boutique accessories
— seamless zippers, recycled elastics, biodegradable fasteners,
TPU appliqués, water-based print transfers, and laser-cut motifs
demanded by sustainability-focused global brands.

Next-gen sustainable inputs

—rPET yarns, organic cotton blends, low-impact viscose, modal
and lyocell, catering to the compliance mandates of buyers in the
EU, UKand US markets.

Sourcing Show Matchmaking with Trade Bodies & Forums
Connecting You with for Lasting Focused Buyer for Industry
Global Suppliers Partnerships Delegations Leaders Advanced finishes and processing solutions

Intex is South Asia’s only
platform that brings
together international
textile suppliers and
solution providers, giving
buyers direct access to the
innovative and sustainable
products to stay
competitive and meet
evolving consumer
demands.

Meetings aligned with
product capabilities and
buyer requirements create
the foundation for strategic
sourcing relationships and
long-term collaborations.

Through structured B2B
programs, Intex facilitates
direct engagement with
international trade bodies,
sourcing missions, and
buyer delegations from
key markets — ensuring
every conversation is
purposeful and market-

relevant.

Specialized forums
spotlight material
innovation, sustainability,
and market intelligence,
empowering the industry
with insights that help
them stay ahead of
industry shifts.
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— eco-friendly, low-water, low-energy chemistries enabling
traceable, compliant production and supporting buyers’” ESG
goals as import regulations tighten in the EU and US.

Bangladesh’'s apparel economy is entering a transformation phase: moving from volume-driven cotton basics to value-added,
diversified, and sustainable product categories. This structural shift is driven by changing trade policies, evolving consumer demand,
and the country’s own ambition to reach USD 100 billion in apparel exports by 2030. For exhibitors, this means a market not just growing
in size — but in sophistication. Suppliers who bring innovation, flexibility, and future-ready materials will be best positioned to capture
sourcing mandates in the world’s fastest-scaling garment hub.

DANGEAUESH: BULLT FUR SGALE, READY FOR WHATS NEXT

ol LANKA

— digital printing, odour-control, antimicrobial coatings, soft-
touch and moisture-management finishes that elevate value-
added garment production.

In Colombo, buyers come focused and planned—their sourcing
teams are looking for traceable, compliant, and premium-value
solutions, making the conversations sharp, project-driven, and
outcome-oriented.
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